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Abstract:

Tourism is one of the vital economic sectors that the Kingdom of Saudi Arabia seeks to enhance,
particularly under Vision 2030. With technological advancements, artificial intelligence has taken on
an important role in improving the performance of the tourism sector by providing personalized services
and analyzing tourism data in innovative ways. This study aims to explore the impact of artificial
intelligence on the tourism sector and to present practical recommendations for performance
improvement using Al technologies.

The research methodology is based on a systematic review of recent studies that examined the
applications of artificial intelligence in tourism. The study focuses on several technologies such as smart
robots, facial recognition systems, and predictive data, while analyzing their impact on enhancing
visitor experiences and the efficiency of tourism sector management.

The findings indicate that artificial intelligence contributes to improving operational efficiency,
enhancing tourist satisfaction, and offering personalized experiences. The research also identifies
challenges such as insufficient workforce training and lack of digital systems integration.

In conclusion, the study provides recommendations emphasizing the importance of strengthening
digital integration across tourism platforms, investing in professional training and capacity-building,
and developing digital infrastructure to ensure sustainable growth in the tourism sector in Saudi Arabia.

Keywords: Artificial Intelligence — Tourism — Biometrics.
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